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To Whom This May Concern,

Burnt Cedar Productions is excited in welcoming you to explore the amazing
opportunities enclosed within this packet. We are glad you have expressed an interest
in financing and/or distributing our feature film, tentatively titted Woofy, and would like
to thank you for spending some time reviewing this prospectus.

We have made every effort in the following pages to describe our goals and to walk you
step-by-step through our plan. We believe that Woofy has incredible potential at the
box office. Woofy is a screenplay that will engage all audience members with its
storyline.

As you will discover in our project plan, we have a highly professional and experienced
team who believe in the integrity of this project. Moreover, our team maintains an
extensive network of industry people world-wide, giving us access to the heart of the
filmmaking world.

We believe that Woofy will be very successful and we hope that you will consider
joining with us to bring this project to the screen.

Sincerely,

Alano Massi and Jade Moser
Producers

Burnt Cedar Productions
A Nevada Limited Liability Company
3202 W. Charleston Blvd.
Las Vegas, Nevada 89102




INTRODUCTION

Burnt Cedar Productions is an independent feature film production company based in Las
Vegas, Nevada. We specialize in the development and production of films intended for the
domestic and international marketplace.

Burnt Cedar Productions is seeking financing and/or distribution in order to develop and
produce this feature length film for theatrical distribution in the United States and abroad. The
goal is to make a high quality motion picture that can be successfully promoted to a mass
audience and provide maximum financial return for its investors.

WHY AN INDEPENDENT PRODUCTION?

As you already know, by definition, an independent film is one that is financed by any source
other than a major studio. They are typically funded from discrete sources, such as private
investors and/or corporate sponsors, with the goal being to completely finance the motion
picture before principal photography commences. Independent productions can vary widely in
budget, from as low as $30,000 to as high as $50 million, but are similar in that the film’s
producers maintain creative control of the project and avoid the homogeneity of major studio
productions.

WHAT MAKES THIS MOVIE APPEALING TO A
MASS AUDIENCE?

Woofy is special because it fits into its own unique niche or brand of a movie. Mitch and Woofy
are characters the audience can easily relate to. It's a very original story created to entertain
audiences with its comedic storyline and thin slice of horror. Woofy will appeal to all genres of
moviegoers, from young adults to mature audience members. The moviegoers will have a great
time. The characters within the story are people the audience will gladly go on a journey with. A
movie that is successful must portray a message that people will easily understand, and people
will come out of Woofy feeling very good about the film.




OPPORTUNITIES

Burnt Cedar Productions is seeking financiers and distribution companies to commit to a total
amount of approximately $1,500,000 for the production of the motion picture Woofy. It is
expected that each company will have a unique agreement that describes the condition for each
company's representation.

OBJECTIVES

Burnt Cedar Production’s objective is to create a marketable independent film to be shot within
the United States and to maintain a responsible balance between the artistic vision of the
authors (the art of filmmaking) and responsible use of the funds invested to produce the film (the
business of filmmaking).

In addition, we will keep the production within a scheduled time frame and within the projected
budget of $1,500,000 and employ proven marketing strategies to help the film reach its intended
audiences.

Though we would like to remain independent of a studio connection and find distribution for both
domestic and foreign markets through individual alliances, we are open to pre-selling the film for
distribution in order to make this film a reality. Lastly, we would like to develop other sources of
revenue; an original soundtrack and novel, for example, to maximize exposure to the public.

PRELIMINARY STEPS

In preparation for production, the producers have already begun to assemble “known” talent and
qualified motion picture professionals as part of our team. The aim is to create a technically and
esthetically marketable product; attractive to distributors on a worldwide scale.

The producers have already received commitment and interests from many of today’s young
celebrities who have extended fan bases in film and music. They currently have Letters of
Intent, Deal Memos and/or Agent and Manager Correspondence Letters from actors and
actresses including Jeremy Sumpter (Peter Pan), Jonathan Bennett (Mean Girls), James
Preston (The Gates) and other actors of equal caliber to fill out the cast.




PRODUCTION TEAM

Anyone with experience making motion pictures knows that the most important aspect of a
successful creative team is the alchemy that takes place only after the participants have had a
substantial history together.

An interwoven network of friendship and professional association between team members
creates a truly synergistic bond, yet each individual brings an arm-load of professional
qualifications to the project:

LOUIS MANDYLOR

Director

For close to two decades Australian-born Louis Mandylor has steadily worked in the highly
competitive entertainment industry, where thousands strive but few thrive. A one-time
professional boxer and soccer player turned accomplished actor and filmmaker, Mandylor has
starred opposite such renowned talents, new and legendary, as Jeremy Renner, James Coburn,
Burt Reynolds, Lainie Kazan, and Harvey Keitel. Mandylor has also recently garnered a
reputation as an award-winning director and independent filmmaker following the establishment
of his independent production company Krakatau Films.

Krakatau Films, Mandylor’s production company, has steadily raised the bar for independent
filmmaking following the successful production of its first three award-winning feature
films. Mandylor wore both hats when he starred in and directed the acclaimed psychological
thriller In the Eyes of a Killer, which won top honors at the Action on Film Festival, and the
coveted Best Drama Feature distinction, and which has recently been picked up by Monarch
Entertainment for distribution. Prior to Krakatau Films, Mandylor founded Abundance
Productions through which he starred in and produced such award-winning films as My Brother
Cicero and his directorial debut Jimmy Bones. The latest and most exciting project born from
Krakatau Films is Elwood, a noir fantasy thriller set in a parallel world, starring Ron Perlman
(Sons of Anarchy), Michael Rooker (The Walking Dead), Bruce Davison (X-Men) and Laura
Harring (Mulholland Drive). A man of many talents and presumably little sleep, Mandylor, who




starred in the 400 million dollar- grossing history-making comedy My Big Fat Greek Wedding,
remains a highly sought-after actor counting more than a dozen new feature films among his
many credits. Mandylor’'s latest movie is One in the Chamber, an action thriller in which he
stars opposite Oscar-winner Cuba Gooding Jr. Mandylor has also starred in numerous hit
television shows throughout his career including Grace Under Fire, Martial Law, the
worldwide-loved Friends, and, most recently, episodes of CSl and Castle.

ALANO MASSI

Producer/Writer

Alano has been working in the entertainment industry for almost seven years, previously
employed by Fox News National, CBS and NBCUniversal on shows "Melrose Place" and
"The Event", and most recently in the Film Finance department at Wells Fargo Capital Finance
serving high-line independent production and distribution companies. Alano has also directed
and produced two award-winning short films, a music video, a web series with over 4.5 million
views, and two commercials, and works as a Voice-Over Artist with bookings that include
national spots for Farmers Insurance Group, Radio Shack, and Chevron. Alano received his BA
in Communication Studies from the University of San Diego, and his MBA with an emphasis in
Finance from Pepperdine University. Other interests besides film and finance include golf,
playing percussion, and writing.

JADE MOSER
Producer

Jade is an executive of No Limit Entertainment. She has been a part of the entertainment
industry for eleven years and has worked both in front of the camera and behind the scenes in
both independent and major studio feature films including various projects through Tyler Perry
Studios in Atlanta. Working behind the films on projects The Cursed and Country Strong, Jade
has created working relationships with some of the best crew members in both Nashville and
Los Angeles. She has worked on over eight feature films including Get Low and Zombieland
and the hit television series, House of Payne. She has worked alongside Hazel Barton and
Nancy Aulenbach on IMAX: Journey Into Amazing Caves. Her passion is writing. Her close
ties to the industry’s elite make her the perfect asset to any film. She is currently working on
several screenplays and is close to completion on two mythology-based novels.




THE STORY

On the eve of a blue moon, junior public relations executive Mitch Landers has just been
introduced to his incredibly talented estranged half-brother, Woof. Their impatient father, well
known public relations mogul Lionel Landers, immediately gives Mitch the responsibility of
watching over Woof and developing his talent, which his mother living somewhere in Mexico
pledges is a divine gift that must be shown to the world. Against his will, Mitch must do as his
father wishes and take Woof under his wing both professionally and as an older brother,
allowing Woof to live at his new bachelor pad in the Hollywood Hills.

The hardly acquainted Mitch and Woof unwisely drive the dark narrow road to Mitch’s home
after a long night of partying. After an accident caused by an unknown figure jumping out in front
of the car that sends Mitch flying through the windshield, Woof gets out and rushes to his aid.
Mitch is hurt, extremely dazed, and can barely move. While Woof attempts to help Mitch, he
hears frightening sounds of beastly growls and snarls. Woof looks up and sees the glaring eyes
of a werewolf as it emerges from the roadside brush. At first, the beast looks focused on Mitch’s
limp body, but Woof bravely kicks it in the face and diverts the attention to himself. Seeing the
werewolf’s furious reaction, Woof takes off running into the woods with the werewolf chasing
close behind him. We stay with Mitch, who slowly fades back in to reality, hearing screams and
yelps coming from Woof and the werewolf. Incredibly, Woof gets away and makes it back to
Mitch, lifts him up, puts him in the car, and speeds down the windy road to Mitch’s home without
the headlights on.

The next morning, Mitch wakes up to the sound of Woof banging on his bedroom door.
Completely delirious and hurting from the events of his wild night, Mitch lies in his bed, only to
rise because of the pleasant aroma coming from the kitchen. Woof has prepared a delightful,
first-class breakfast for Mitch, and the house is spotlessly clean. Everything an individual could
want from a new roommate... except for the fact that Woof has transformed half-way into a
werewolf. He has a heightened sense of smell, sharper teeth, pointed ears, sharp vision,
superhuman strength, and a lot of body and facial hair. After this astonishment causes a
domestic frenzy and the dust settles a bit, Mitch decides to video Woof as he skillfully performs
a unique version to ZZ Top’s “Sharped Dressed Man” on his electric guitar. After this video goes
viral with millions of hits on YouTube, Mitch convinces Lionel to make Woof the lead role in a
Super Bowl commercial playing a hairy Italian opera man promoting one of the PR company’s
largest clients, a throat lozenge company. Almost overnight, Woof's unique image becomes a
sensation, the throat lozenge company enjoys a spike in sales, and nearly all of Lionel’s clients
are begging for Woof to lead their next big campaign. Much to Mitch and Lionel's pleasure,
Woof accepts the offers and makes the firm millions performing nationwide campaigns for
brands including deodorant, shampoo, and energy drink companies. It's not long before nearly
everyone starts growing out their own hair as Woof’s impact on the public headlines national
news.

The more money the firm makes, the tougher Lionel gets on Mitch, and the more stressful it
becomes for Mitch to uphold Woof’s success. After appearing on the cover of numerous
magazines, quickly achieving his advertising stardom, and developing a strange attraction to the
firm’s male receptionist who refers to Woof as “Woofy”, Lionel receives an offer from a major
motion picture studio for Woof. The producers of the highly-anticipated romantic comedy
spin-off “Mary Had A Little Lamb” want Woof to play the role of the evil werewolf. Again, Woof
accepts without any debate.

The night before Woof’s first day of shooting also happens to be the eve of the next blue moon.
Woof wakes up the next morning fully transformed back to his human self. In a hyper-panic,
Mitch tries to hide the problem by gluing dog hair to Woof’s body, but this results in disaster
onset as Woof’s cover-up is exposed during a choreographed fight scene. Soon after the




embarrassing incident, Woof and Mitch find themselves sitting on the couch watching an
outraged public on national news, most of whom have already shaved off all their hair. Lionel is
furious, and Mitch finds himself in a situation that has resulted from the course of his own selfish
interests and actions. Realizing his mistakes, Mitch becomes determined to show Woof that no
matter what, he will stand by his brother’s side, even if it means jeopardizing his career. He
musters up the courage to confront the overbearing demands of his father, and decides to
exercise a rather creative solution to the publicity mess that surrounds him.

The screenplay, Woofy, and complete synopsis are available upon request.
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LOCATIONS

With breathtaking locations in Southern California, Woofy will intertwine these perfect locations
with the story portrayed on screen capturing art and creating visuals of magnificent beauty and
vision.

Locations at our disposal include: West Hollywood (CA), Downtown Los Angeles (CA),
Hollywood (CA), Runyon Canyon (CA), and Griffith Park (CA).

These prime locations feature beautiful homes, breathtaking cliffs, amazing mountains, city
skyscrapers adorning the horizon, lakes, and extraordinary nightlife.




PROPOSED CAST

From Hollywood’s up and coming rising new stars to recognizable stars in the industry, this film
boasts one of the hottest and most talented casts found in independent film today.

Actor Role Image

JEREMY Woofy
SUMPTER

“Soul Surfer”
“Peter Pan”

JONATHAN Mitch
BENNETT

“Pawn”
“Mean Girls”




BRITTANY
SNOW

“Pitch Perfect”
“John Tucker
Must Die”

Mandy

JAMES
PRESTON

“Joshua Tree”
“The Gates”

Timmy

RON
PERLMAN

“Hellboy”
“Sons of
Anarchy”

Lionel




PRODUCTION SCHEDULE

PROPOSED START: May 2013
PROPOSED FINISH: August 2013

With sufficient funding secured, events will take place according to the following proposed
timeline:

Month 1

» Secure production office

* Hire office and production staff

* Scout shooting locations

* Finalize budget and shooting script

* Begin publicity campaign

« Continue seeking additional financing, if needed
* Pre-production begins

* Begin the casting process

» Schedule production logistics

» Secure shooting locations

* Rehearse cast

* Final weeks of pre-production

» Assemble key production personnel for pre-production meetings

Month 2

* Principal Photography
« Start Assembly Edit

Months 3 and Beyond

* Begin Post-Production period

* Picture Edit continues

» Special Digital Effects are produced

» Sound Edit, ADR, Foley

* Music Scoring, Sound Track production

* “Test Screenings” of the film to select audiences
+ Final mix and marriage of picture and sound

« Create Digital Cinema Display Master/Digital Cinema Projection Files/
* Festival/Market Screenings

* Deliver project to distributor

* Finalize Sound Track CD for release




RISK STATEMENT

The entertainment industry in general and the motion picture industry in particular, continue to
undergo significant changes due to technological developments. Although these developments
have resulted in the availability of alternative and competing forms of leisure time entertainment,
such technological developments have also resulted in the creation of additional revenue
sources through licensing to such new media, and potentially could lead to future reductions in
the costs of producing and distributing motion pictures.

Moreover, the theatrical success of the motion picture remains a crucial factor in generating
revenues in other media such as DVDs and television. Because of the rapid growth of
technology, shifting consumer tastes and the popularity and availability of other forms of
entertainment, it is impossible to predict the overall effect these factors will have on potential
revenue from and profitability of feature-length motion pictures.

BUDGET OVERVIEW

The budget (also known as the “Material Cost”) covers only the expenses that are needed to
create the Digital Cinema Display Master (DCDM) (from development through post-production).
All marketing costs are included under P&A (Prints and Advertising), often referred to as
“releasing costs” or “distribution expenses.” These expenses include the cost of making laser
Inter-negatives, film prints and Digital Cinema Package files from the DCDM, and subsequent
video duplication, advertising and other marketing costs.

The P&A expenses are usually absorbed by the distributor and are recovered from the first
revenues the film produces. In order to achieve a successful transition from postproduction to
the actual sale of the film, the producers have included an allowance within their budget to
produce promotional materials for distributor packages and to create a few prints for
festival/market exhibition.

However, fund-raising would continue until the costs of post-production and festival/market
exhibition are raised. All funding for Woofy will be placed into a non-interest-bearing account
until the entire targeted amount has been met.

Principal Photography: $500,000 | 4 Week Shoot — May 2013 — Los Angeles, California
P&A: $1,000,0001 Gradual release strategy, driven by digital marketing.

Investment: $1,500,000 | Equity Investment | Investment will be Top of waterfall, 120% ROI +
50% of all net proceeds.

Tax Incentive: 30% | Transferable tax credit expected to net $450,000




MARKETING STRATEGY

The marketing strategy for Woofy should realize sizable opening audiences (relative to the
budget and the Genre) and create a profile high enough to obtain favorable reviews in the
press.

The producers are seeking a direct commitment from a single distributor and will draft specific
agreements that detail marketing responsibilities. The producers feel this distributor will promote
the film in the same manner as a major studio, using every resource available to generate the
largest possible audience. However, the producers will also use non-traditional methods to
promote the project, including internet marketing campaigns displaying trailers on You-Tube,
Facebook, Twitter, MySpace etc. Cast Interviews with the press along with appearances on talk
shows and promotional screenings for influential people in the film industry.

Woofy already has a growing fan base, thanks to the efforts of Burnt Cedar Productions and the
actors attached to the film; an ever increasing number expected to explode when the film’s
official theatrical trailer debuts. In addition, Woofy has received publicity with the help of the
producers and attached cast, through online news sites and related fan sites. Woofy is
expected to gain even more press once the film is made.

When the final edit is ready, the producers plan to hold “screenings” in key cities in order to test
audience reaction to the movie. Free tickets will be offered to the public though radio and
television promotion in hopes of developing “word of mouth” advertising, which is perhaps the
most effective method for promoting an independent film, especially an independent film
inspired by true events.

BOX OFFICE COMPARABLES

Teen Wolf 1 1985 | $50 M (Worldwide) $33 M (USA)
Van Helsing |1 2004 | $275 M (Worldwide) $120 M (USA)
An American Werewolf In Paris | 1997 | $30.5 M (Worldwide) $26.5 M (USA)

He always wanted to be special... but he never expected this | TOM EV[RE” SCOTT JU“E DELPY

ADVENTURE LIVES FOREV R

ok ok !
HUGH II\L KMAN  KATE BECKINSALE An Amel‘iwll

: : . Werewolf
VAN HEILSING in Paris

[
A New Comedy Starring Michael J.Fox

MAY 7 Catch All The Thrills!




CONCLUSION

We would like to thank you again for taking the time to review our business proposal for Woofy.
Additional materials, including screenplay, budget sheet, artwork, and more are available upon
request. The images throughout this prospectus contain talent attached to the project: Jeremy
Sumpter, Christian Serratos, and Louis Mandylor.

We hope to work with you on this project. Thank you for your time.




